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Two Sides Strategy 2022

• Build on current funding base, seek additional packaging participation

• Increase regional funding and activity. Maintain and regularly review KPI 

reporting  

• Increase Anti-Greenwash activity

• Grow Love Paper activity to target consumers with positive messages about 

Paper 

• Continue to target communications. Expand and measure reach

• Commence 2023 Trend Tracker research

• Particular attention to industry liaison. Ensure Two Sides messages are aligned 

with the evolving arguments and benefits of forests, recycling rates and wider 

sustainability messages
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Funding development

Without detracting from delivering graphic-industry focussed campaigns;

 Attract more funding from the Packaging Sector

 Created database of 90 companies with Turnover > €50million

 289 key contacts – CEOs, Sustainability Managers

 Developing arguments and plan to engage and convince. Why is Two Sides relevant for 

the packaging sector?

 Identify other sector stakeholders - Pulp manufacturers, Machinery manufacturers and 

distributors 

 Discussion with ETS – European Tissue Symposium for Love Paper

 Raise more regional funding from the sector. Printers, convertors, agencies, postal 

operators………… France has secured €20k from thermal paper sector (receipts) 
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2022 Regional Funding
 Encourage and increase 

local activity

 Focus on local 

communication; 

digital/social media

 Encourage local funding to 

equal central contribution

Local/Country Marketing Teams, Basic Contributions, 

Euros

Act. 2020 Bud 2021 Actual 2021   Bud 2022

Austria 10,000 10,000 10,000 10,000

France, Including Inapa 17,000 17,000 18,500 18,500

Germany, Including Inapa 25,000 25,000 48,000 48,000

Italy 20,000 20,000 20,000 20,000

Netherlands 8,000 9,500

Nordics 24,000 24,000 24,000 24,000

Spain

UK 25,000 25,000 25,000 25,000

Total 129,000 130,500 145,500 145,500

Local/Country Marketing Teams, Additional for Social 

Media,Two Sides and Love Paper, Euros

Act. 2020 Bud 2021 Actual 2021   Bud 2022

Austria

France 3,580 5,700

Germany 6,382 8,600

Italy 887 5,700

Netherlands

Nordics 887 2,900

Spain

UK 5,213 5,700

Total 16,949 28,600

Total Contributions 129,000 130,500 162,449 174,100
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Pharmaledger













https://www.youtube.com/watch?v=_jy35jZdTm4
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Value of Two Sides Greenwash campaign











*Europe/European is EU+UK

1 Value of paper, print and postage for household bills and statements
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Greenwash Update – End Q4 2021









Total Cummulative France Austria Italy Germany Netherlands Nordics Spain UK N.America Brazil S.Africa AUZ/ NZ

Number of Companies Researched 191 32 391 379 36 471 75 360 246 366 7 173

Number of Companies Engaged 91 26 46 356 17 239 66 299 219 254 9 144

Number of Companies Changed 48 2 3 147 8 90 28 194 149 80 6 91

Greenwash Success Rate 53% 8% 7% 41% 47% 38% 42% 65% 68% 31% 67% 63%

Europe ROW Global

1,926 793 2,719

1,120 631 1,751

547 325 872

49% 52% 50%
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Engage Brands to Prevent Greenwash

 Engaging Brands and 

Marketeers on why they should 

not greenwash, covering;

 Papers environmental 

credentials

 The impact of digital

 The right to choose 

 Advertising regulations

 NEW - Develop Case Studies 

on the Sustainability and 

Attractiveness for a variety of 

physical printed 

communications
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Prevent B2B Greenwash using Social Media
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Increasing legislation on Greenwashing
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Love Paper Print Ads Reach 

20m+ Europeans Every Month

1,200 adverts est. 

in EU, 2021



Euro-Graph General Assembly– 24th March 2022

Review of Love Paper

• Globally, Black Heart to be 

replaced by Green Heart in all 

adverts and communications 

• Review of current adverts to 

reflect changing sustainability 

messages

• QR codes being introduced to all 

adverts in national newspapers 

and magazines to enable 

tracking
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Increase consumer engagement

• NEW competition – Trialing in UK

• Running from April to December 2022  

• Partnership with National Book Tokens

• £10,000 of book Vouchers to be won - 24 monthly 

winners of £50

• Entrants will have to read the key facts on forests 

and recycling, and correctly answer 3 questions

• Bigger opportunity with National Book Tokens, 

that Two Sides messages are used more widely in 

their communications with Book Publishers, 

Schools, Book Shops…………

• When proven successful, this “Model” can be 

introduced in other countries
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Increase consumer engagement

• Entrants to competition will have to 

engage with the Love Paper 

Website

• Connect with the wider Love Paper 

activities

• Subscribe to receive Love Paper 

communications

• Enable us to measure engagement 



Euro-Graph General Assembly– 24th March 2022

Spreading the Love Paper message
New information Sheet

Inform Brands how to tell the 

sustainable story of their paper 

use

Engage brands through;

• Trade media

• Social media

• Agencies
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Example of Love Paper in action

• 59 Regional Primary Times 

magazines - distribution 2.7 million 

per issue (UK)

• Published 7 times a year 

• Distributed free to primary schools 

6-11 year olds

• Taken home and remains in the 

home for several weeks

• Working with Primary Times on new 

projects and Two Sides messages
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Encourage our own industry 

to use the logo 
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• Austria: https://at.lovepaper.org/

• Brazil: https://lovepaper.org.br/

• France: https://fr.lovepaper.org/

• Germany: https://de.lovepaper.org/

• Italy: https://it.lovepaper.org/

• The Nordics: https://nordics.lovepaper.org/

• The UK: https://lovepaper.org/

• ANZ: https://www.lovepaper.org.au/

• Latin America: https://al.lovepaper.org/

• North America: https://lovepaperna.org/

Love Paper Websites

https://at.lovepaper.org/
https://lovepaper.org.br/
https://fr.lovepaper.org/
https://de.lovepaper.org/
https://it.lovepaper.org/
https://nordics.lovepaper.org/
https://lovepaper.org/
https://www.lovepaper.org.au/
https://al.lovepaper.org/
https://lovepaperna.org/
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Myths and Facts Packaging Booklet



Euro-Graph General Assembly– 24th March 2022

All fact sheets updated 2021

1. Renewable Energy and Carbon Footprint

2. Paper Production and Sustainable Forests

3. Paper Recovery and Recycling

4. Paper’s Water Footprint

5. Paper Bags, The Natural Choice

6. What’s More Hygienic: Electronic Hand Dryers or 

Paper Towels?

7. Paper From Alternative Fibres

8. Greenwash 

9. Paper Bags - New

10. Boxes - New

11. Forest Benefits and Biodiversity – NEW – approved by 

Cepi. To be reviewed by Sustainability Steering Group

Fact Sheets – Continued development
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Factographics update

 Review current library of facts with other 

industry associations

 Update Factograhics

 To be approved by Cepi and the 

Sustainability Group

 Ensure messages the industry use are 

accurate and consistent



Euro-Graph General Assembly– 24th March 2022

Personalising Two Sides Tools

Can be personalised for 

members and 

supporters
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Resources easy to access

Created a simpler way for Euro-Graph members to access these

This link can be shared with your marketing teams http://bit.ly/eurograph-member-

resources

http://bit.ly/eurograph-member-resources
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Trend Tracker Survey

 Biennial Research

 Next to be published April 2023

 Will continue to explore and understand changing 

consumer preferences, perceptions, and attitudes 

towards print, paper and paper packaging

 Environmental Perceptions

 Reading Habits

 Packaging Preferences 

 Wide stakeholder engagement

 ‘Base’ research plus topical areas of interest
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Consumers 

Focus
10 language websites

40,000 visitors p.a.

Regular e-newsletters

Active Social Media

Twitter

Facebook

Instagram

Love Paper 
Campaign

Communications Strategy

Business 

Professionals 

Focus
11 Language websites

190,000 visitors p.a.

Regular e-newsletters

Members resource area

Active Social Media

Twitter

Facebook

LinkedIn

230,000 Website Visitors  

12 million Social Media Reach

(annually)

Anti-
Greenwash 
Campaign

Resources 
& 

information 
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Website Development

• On-going review of website performance 

• Key objectives to; Reduce bounce rate, increase 

pages visited and total time on site

• This is Evolution Not Revolution, but outcome will 

improve visitor experience

• Results and improvements will be measured
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Two Sides and Love Paper Social Media

to reach 12 million Europeans

Two Sides 

2021 

target

2,200,000

Reached 

2,552,000

Love Paper 

2021     

Target 

5,000,000 

million

Reached

6,262,000

Main channels used

LinkedIn

Twitter

Facebook

Google

Love Paper 

2022

Target Reach 

8,000,000

Two Sides 

2022

Target Reach 

4,000,000
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Link Communications to Events
Global Recycling Day – 18th March
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International Day of Forests – 21st March



Two Sides

World Recycling Day –
18th March

The campaign included these elements:

 Press release to 200 journalists (general and special interest)

 Showing ads in Austrian print media (10 dailies, 2 weeklies, 
3special interest). Made possible by co-operation with 
Austrian Newspaper (VÖZ), who is a national TS member.

 Showing ads on Twitter, collecting 62.000 impressions on 
that day.

 Sending out of a TS newsletter, opening rate 38%.
Linking to a number of recycling stories and fact sheets on 
the TS website.

Austria
Patrick Mader

Print ad campaign

 15 adverts were published

 Ad value more than 150.000 Euros
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Calendar of 

relevant 

Global 

events and 

interest 

action days

Daily Events Weekly Events

January

03-Jan

10-Jan

17-Jan Big Energy Saving Week

24-Jan International Day of Education (24th)

31-Jan World Wetlands Day (2nd)

February

07-Feb

14-Feb

21-Feb

28-Feb World Wildlife Day (3rd)

March

07-Mar

14-MarGlobal Recycling Day (18th)

21-Mar International Day of Forests (21st) / Earth Hour (26th)/International Day of Happiness

28-Mar

April

03-Apr

10-Apr

17-AprEarth Day (22nd)/ World Creativity Day (21st)

24-Apr

May

01-May

08-May

15-May International Biodiversity Day (22nd) Walk to School Week

22-May

29-May Bike Week

June

05-Jun World Environment Day (5th) / World Oceans Day (8th)

12-Jun National Refil Day (16th) / National Clean Air Day (17th)

19-Jun World Rainforest Day (22nd)

26-Jun International Day of the Tropics (29th) / Plastic Bag Free Day (3rd)
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Industry and stakeholder updates

• Regular Campaign Updates inform members and stakeholders

• German and English

• Easy to read 4page A4 format

• EU version twice a year

• Please share
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Can we help with 
Events & Training
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Evolving our story and key messages

 Increased focus on our industry and on climate change – COP26

 More scrutiny on forest use and our sector which is undeniably, in part, responsible for replacing native 

Boreal forests with plantations which impacts biodiversity

 Must develop our argumentations beyond growth of European forests, and define tangible benefits of 

Biodiversity, Ecosystems, Water, Carbon sequestration and storage. Including economic sustainability, 

livelihoods and well being

 We can expect instances of greenwash to increase as companies see this as an opportunity to push 

customers paperless

 In the future, informing consumers, commerce and industry of our sector’s sustainability actions and nature of 

our products will become more important than ever

 Must ensure our messages are aligned with Cepi (and the industry) on forests and recycling

 Two Sides on 4evergreen Advisory Board (Cepi) – Two Sides will use extensive reach to amplify 4evergreen 

messages
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How can Euro-Graph assist Two Sides?
1. Help stop Greenwash

Encourage sales and marketing teams to use NEW information sheets about Greenwash

Get more information and download information sheets here: 

https://www.twosides.info/anti-greenwash/

https://www.twosides.info/anti-greenwash/
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 Promote Love Paper within your organisation

 Use the Love Paper logo where possible on your packaging

 Can you link your marketing to the Love Paper campaign and assets?

 Can you use Love Paper messages in Social media? 

 Help publicise and raise awareness of the Love Paper campaign with publishers, 

brands and end users

 Encourage your teams to learn more about Love Paper:

https://www.twosides.info/lovepaper/

For further help or discuss ideas contact local team or email enquiries@twosides.info

How can Euro-Graph assist Two Sides :
2. Promote Love Paper

https://www.twosides.info/lovepaper/
mailto:enquiries@twosides.info
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• Every year there are over 250,000 visitors to Two Sides websites and more than 1.5 million 

electronic newsletters are distributed

• Love Paper campaign reaching over 20 million people a year worth an estimated €3.5 million 

advertising

• Social Media will reach 12 million Consumers and Business Professionals

• Telling the great sustainability story of print and paper

Two Sides active in:
Australia and New Zealand

Europe

North America (USA and Canada)

South Africa

South America

Print and Paper, Attractive and Sustainable


